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As Focus Point Vision Care Group celebrates 
their 30th anniversary, we take a walk down 
memory lane with the man who made it 
happen, founder Dato’ Liaw Choon Liang. 

30 AND 
THRIVING! 

INTERVIEW

What makes you passionate about eyewear?
I started with my brother in 1989, when I was about 22 years 
old. I had just graduated from school, and decided to work at 
an optical store. I did not feel any passion for eyewear in the 
beginning, it was just a way to make a living for me. Eventually 
I realised the potential of this business so I started expanding it 
slowly. My love for eyewear grew along with my business. 

How has Focus Point Vision Care Group changed in the last 30 
years?
We started as a very small store in southern Johor, then came 
to Kuala Lumpur in 1997. So Focus Point has definitely seen a lot 
of changes in the last thirty years. The last ten years have not 
been easy, the economy has taken a downturn and we faced 
many obstacles. But Focus Point managed to remain on track 
in its goal to further expand and upgrade its business. We have 
been very innovative, often coming up with new products and 
concepts, and that is how we have grown from a small outlet 
store to the largest optical group in Malaysia. 

How has eyewear trends changed in the last 30 years? Do you 
see any trends making a comeback?
I would say that eyewear trends in Malaysia are heavily influenced 
by the K-POP industry. That is why you see everyone wearing 
round shaped glasses, which are in fact from Korea. But Malaysia 
picked up on this trend a little more slowly compared to Korea, 
Japan, Taiwan and Hong Kong. But we are catching up. Even 
the global eyewear industry is influenced by Korea, because 
the K-POP industry really is that significant. So even brands 
like Tom Ford have special designs for the Asian market. As for 

sunglasses, oversized frames have been the prevailing trend for 
many years. 

When picking out a pair of glasses, what should customers pay 
most attention to?
My advice would be to find a shape that fits your face, whether it 
is a round, square or heart-shaped face. The second thing to look 
out for would be the comfort of the frame and the material used 
to make them, especially when customers have myopia. You will 
be wearing them for 8-10 hours a day, so you need something 
that is really comfortable. These are the things I think consumers 
should focus on, rather than just blindly following a trend. If the 
customer insists on buying a certain shape, well, we are a business. 
We adhere to the customers’ wishes, but of course we try to give 
our advice whenever we can. That is why we train our employees 
on how to accurately determine which eyewear shape would fit 
which face shape. 

Are there certain styles or shapes that are popular with 
Malaysian customers?
Not really. Like I said, they are more influenced by current trends. 
That is why everyone is emulating the K-POP stars and wearing 
round shaped glasses right now. Round shape glasses have not 
made a comeback for many years, until now.  

How do you ensure that every customer at Focus Point leaves 
happy and satisfied?
I think in this industry, what matters is professionalism. We are 
not like a convenience store where you grab something and go; 
customers look to us for advice. The optical industry is very 



competitive and when there is competition, there tend to be 
price wars and red oceans. We try not to get into that, instead 
we focus on being innovative and providing the best customer 
service. Of course when you want to provide quality customer 
service, you have to ensure that all your staff are well trained. 
Nowadays the turnover is huge, young people do not like to stay 
in the same company for long, so educating and training our 
staff is a continuous effort. That is what I feel sets us apart and 
allows us to gain the trust of our customers. 

 Focus Point Vision Care Group has organized several notable 
charity events in the past. Why is it important for you to give 
back to the community?
 We started our foundation in 2007 to assist the poor and needy. 
One of the first activities Focus Point did was to go around 
different schools to give out free eyewear to students. Of course, 
charitable giving is part of our long term marketing plan, but 
we also believe that it is important to give back to society since 
our profi t comes from them. Of course, our corporate social 
investment is linked to vision care, which is why we give a lot 
of talks at schools, and we collaborate with many non-profi t 
organizations. 

What are some of the challenges you faced when running 
Focus Point Vision Care Group? 
Well, running a business is never easy, and I wouldn’t say the 
last 30 years have been a smooth journey. But I think that the 
main challenge that Focus Point faces are its people. You need 
to hire the right people, provide them with suffi cient training, 
and put them in the right positions. Also they need to be really 
committed to the business. I can open outlets in several prime 
locations, I can put in the best products, but if I do not have 
good people, I would still be facing huge problems. 

What does the future hold for Focus Point? 
We’re still very focused, and we believe that there is still room to 
grow in Malaysia. We are still looking forward to coming up with 
more designs and more brands. With the young children and all 
their gadgets and iPhones, we are seeing a higher percentage of 
people getting myopia than before. So the market for eyewear 
is only getting bigger. Of course, we are also looking to expand 
outside of Malaysia, mainly among the ASEAN countries. We 
can’t just depend on Malaysia since it’s still a small market. 
However, there are a lot more opportunities within the ASEAN 
region. Right now, Focus Point is in talks with the Philippines and 
Indonesia, hopefully we will also be able to bring our own brand 
Whoosh! to other countries as well.  That is our plan for the next 
thirty years. 

What are some of your favourite eyewear brands?
I don’t have a particular favourite style. I favour comfort and 
good quality, which is why I love Japanese eyewear designers, 
such as Four Nines, the brand of eyewear that I am wearing now. 
It is comfortable and the quality is excellent. I’m not a big fan of 
high end fashion brands, although I do have a few frames from 
luxury brands. 

How many eyewear do you think a person should own?
People used to have just one pair for every occasion, but we 
actually did a study and found that within the last 2 years, 
consumers own more sunglasses now. This shift is due to 
the increasing affordability of sunglasses. We try to inform 
customers that eyewear is not just for vision repair but that it is 
also an accessory. So when you are at the offi ce, you will need 
something that looks a bit more serious. During the weekends, 
you should wear something more casual, maybe an acetate 
frame with bright colours. When you are playing sports, you 
need a sporty frame. So I would say that each person should 
own at least 2-3 pairs of eyewear. Women usually own several 

We are not like a convenience store where you grab 
something and go; customers look to us for advice.

LIMITED EDITIONED SUNGLASSES 
CREATED EXCLUSIVELY FOR 

FOCUS POINT'S 30TH ANNIVERSARY

pairs of shoes, shouldn’t eyewear be more important, since they 
are in front of your face? 

What advice would you give to young entrepreneurs looking to 
start their own business?
I think for young people, gaining some experience first is 
important, rather than just jumping into entrepreneurship. 
Passion is essential; if you really like something, then go for it. 
But the key to a successful business is to always start small. 
There are so many SMEs in Malaysia, most of them started small 
and now they are big companies. Lastly, I think it is important 
to stay focused rather than diving into too many areas. That’s 
how we came up with the name Focus Point, and I believe that 
over the years, we have been able to remain very focused on the 
company’s core vision and goals. 







The elegant Jaguar eyewear collection is 
styled for men with a sense of tradition 
yet with a youthful flair. Made of metal 
and titanium and often with zyl accents, 
Jaguar eyewear frames are durably 
constructed, frequently with flex hinges, 
and provide a comfortable fit.

Inspired by nature, Koali is a high-quality 
sunglasses collection that stands out 
from other brands through its organis 
design. The collection is chic and elegant 
without being ostentatious, appealing 
to women who want to wear sunglasses 
that are a little bit different from other 
designer brands.

EXCLUSIVE SIGHTS
In line with our commitment to bring you the best and most-up-to-date in eyewear,  
Focus Point is pleased to present a host of exclusive brands, including some of the world’s 
most stylish and popular names. Whether you’re young or old, trendy or conservation, a 
student, an executive or even an athlete, you can be assured we have something for you.

Of course, this is by no means an exhaustive list. The fashion industry is always changing, 
and we are always on the lookout for exciting new collections to add to our stable. So do 
visit www.focus-point.com regularly for updates.
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Using a combination of exceptional 
materials and advanced technology, the 
Lightec collection of eyewear includes 
frames made for people of all ages using 
a screwless system for low maintenance 
and high durability, and is available in 
both modern and classic designs.

With Serengeti sunglasses, there is no 
such thing as an average day for your 
eyes. Light changes continually from 
sun up to sundown. No matter what the 
weather may be, your eyes are constantly 
exposed to lighting conditions that 
could strain and fatigue them. Only one 
brand of sunglasses offers that ultimate 
protection – Serengeti.

L
IG

H
T

E
C

S
E

R
E

N
G

E
T

I



JAGUAR premium automobiles and sports cars provide 
exceptional performance, desirable design and an 
intensive and luxurious driving experience which only 
JAGUAR offers. Inspired of that, the glasses of the 
JAGUAR Eyewear Collection give new impulses and 
celebrate the unmistakable JAGUAR feeling.

Progressive eyewear technologies combined with unique 
design and material transfers results in modern, sporty 
frames and sunglasses.

The result is a high level of desire that makes JAGUAR 
one of the most successful men‘s brands on the eyewear 
market.

www.menrad.com
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SPELLO and TELLARO, both navigator shape models, feature double-injected rubber temples mixing 
hard rubber on the external side for a sporty look and softer rubber on the inside to maximize comfort. 

Bright colors inside the temples subtly spice up this timeless design.  
The wire core inside the temples allows easy adjustment, providing a customized fit. 

They are also available in a non-polarized version for pilot needs, enabling improved reading  
of dashboard instruments. 

Base Curve 6 Temple Length 143mm

Lens Size 58 x 45 x 53mm DBL 16mm Fit Medium RX Available

Key Features Mineral Lens, High Nickel silver, Double Injected Rubber Temples, 

Adjustable Rectangle Nose Pads

Serengeti® 3in1 lens technology Photochromic, Spectral Control® and Polarization

Also available with non-polarized Drivers® Gradient lens

Base Curve 6 Temple Length 143mm

Lens Size 60 x 45 x 66mm DBL 17mm Fit Large RX Available

Key Features Mineral Lens, High Nickel silver, Double Injected Rubber Temples, 

Adjustable Rectangle Nose Pads

Serengeti® 3in1 lens technology Photochromic, Spectral Control® and Polarization

Also available with non-polarized Drivers® Gradient lens

SPELLO

TELLARO

HIGH QUALITY  
RUBBER MATERIAL

External Hard rubber

Internal Soft rubber

Double-injected  
rubber

Flat metal profile  
and Branding  

on top of the end-piece

Ultimate comfort, 
ergonomic and flexible 

adjustable rubber 
nose-pads

Using   50ml lactic acid, 1000g Sodium Chloride 
and 1000ml water at a temperature of 
55 degrees, with 5 degree tolerance, in 
oven to heat the rubber temple during 
24 hours. 

An adequate volume of distilled water was 
transferred into the vessel. The pH value of the 
distilled water was determined with the calibrated 
pH meter and recorded.

Standards ISO 12870  
24-hour Perspiration test

Standards ISO 976  
Determination of pH

PASSED PASSED

There is no substance peeling o� on its surface.
The operation was repeated with a fresh 
portion of the test temple. 

At Serengeti, we pay close attention to the quality of the materials used in our products.

This is why we carefully selected the di�erent rubbers used for the SPELLO and TELLARO temples.

As demonstrated by the two results outlined below, our rubbers successfully pass the perspiration  
and pH tests and guarantee that our products last and endure over time.
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The Morel style
Morel glasses delight the senses, displaying ever-greater 
refinement to people with perception. Minute details, the 
fruit of a recognized eyeglass maker’s skill; and a style that 
mixes creativity and modern style. It is this delicate mixture 
of heritage and modern style, somewhere between rigor 
and creativity, that gives Morel frames all of their charm.

The Definitive French Eyewear Brand
Very recently, Morel decided to change its brand image. 
The French brand decided to exploit the values dear to its 
heart: its independence, openness towards the world and 
creative passion, without denying its origins or its history.

The Morel heritage
Morel has been designing and developing frames since 
1880.  Its history is first and foremost that of a family whose 
passion for attractive glasses has been passed down from 
generation to generation.

20061, the Koali Collection

A glamorous, airy look: this all-metal frame uses a dual 
approach to its construction, with refinement. The 
butterfly-wing shape and mother-of-pearl colors give a 
resolutely vintage touch, overall.

10113, the Öga Collection

A style that makes no concessions, whose raw, masculine 
lines are clothed in clear blue. This is a modern, but also 
technical frame; whose open hinges give a glimpse of 
the high precision technical work.

30159, the Lightec Collection

Trendy frames, playing on the current tendency towards 
ultra-minimalist design. The pilot shape is cleverly 
highlighted by the slim, bright lines of the front.
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The New Classics
ASHLEY LOLA, the new name in eyewear, 
officially launches its 2019 debut collection. 

For Malay women, finding the perfect eyewear can be tricky 
sometimes. After all, one’s tudung has to be taken into account, 
which means saying goodbye to the oversized frames that are all 
the rage right now. As if that is not complicated enough, there 
is also the issue of finding a pair that will not only suit your face 
shape but your tudung as well. 

ASHLEY LOLA is the new kid on the eyewear block and they have 
stepped up to the challenge with their 2019 debut collection of 
women’s eyewear, specially designed with muslimah women 
in mind. Bringing petite frames to the forefront once more,  
ASHLEY LOLA has elevated the feminine shapes with a dash 
of spunk by incorporating rhinestones on the temples of the 
frames. Perfect for girls who love a little extra bling on the side. 
A classic colour palette completes the refined sophistication 
of the collection, making these frames the ideal complement 
for empowered young women seek adventure and opportunity 
while staying true to their cultural heritage.



EXCLUSIVE AT FOCUS POINT
Check in-store for more details. While stocks last.



EASY ON 
THE EYES

Look effortlessly dapper with these 
fi ne frames that will elevate your style 
and make you the talk of the town.

JAGUAR 37356 6000





URBANE 
CULTURE

PORSCHE DESIGN 8649 D



URBANE 
CULTURE

MAN OF 
LETTERS

OGA 100690 GR09



CITY 
SLICKER

JAGUAR 37453 6000



COSMOPOLITAN 
COOL

OGA 100530 NR10



DOWNTOWN 
CHARM

SERENGETI 8598



DOWNTOWN 
CHARM

LOST IN 
TRANSLATION

JAGUAR 31026 8840



IN 
HINDSIGHT

LIGHTEC 30063L NB04



FRAME  
OF MIND

JAGUAR 37356 6000



GOURMET 
AND CHIC

JAGUAR 36809 5600



TRAIN 
SPOTTER
Channel your inner Clark Kent with these classic full-
rimmed frames as you beat the morning rush in style.

LIGHT 30055L MN04

LIGHTEC 30055L MN04



POINT 
OF VIEW

GUCCI 3515 003

KOALI 20035K 0023



BURBERRY 2294F 3757

GUCCI 3965 001

GUCCI 3535 004



RAYBAN 5369F 5750

BURBERRY 2294F 3757

BURBERRY 2294F 3757



BATHING APE 13054 

JAGUAR 37179 8840

GUCCI 396S 002



EVENT

AN EYE 
FOR 
FASHION
Focus Point celebrates its 30th 
anniversary with a fashion 
show, featuring Gucci and 
Cartier’s Spring/Summer 2019 
Eyewear Collection.

Focus Point Group is fast approaching its 30th 
anniversary. To commemorate the happy occasion, 
the retail eyewear giant organized and executed a 
fashion show of their own during 1 Utama’s Fashion 
Week on the 5th of April 2019. The event took 
place from 7pm till 10pm, and featured exclusive 
highlights from the latest Spring/Summer 2019 
eyewear collection from Gucci and Cartier, all of 
which can be found in selected Focus Point outlets.

For an added touch of glam, several celebrities 
and influencers have been invited as guests to this 
event, including Zoey Rahman, Felicia and Fyrone 
Lee, Maxx Loh, as well as Axrel Ismail. Meanwhile, 
twelve models were carefully selected to stomp the 
runway decked in Focus Point’s trendiest frames. 

The Malaysian Book of Records has officially 
crowned Focus Point Vision Care Group as the 
largest optical retail chain store in Malaysia. In 
gratitude to their loyal customers for their 
unwavering support for the last three decades, 
Focus Point also ran a giveaway campaign that will 
see 30 lucky winners each month walk away with 
exclusive and attractive prizes.
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Presbyopia occurs when the crystalline 
lens in your eye loses its elasticity and 
fl exibility with age.

EARLY SIGNS OF PRESBYOPIA:

• Diffi culty seeing fi ne objects or small 
print

• Headaches, tired or sore eyes when 
reading

• The need to hold reading material 
further away

• The need to increase lighting for 
proximity work

HOW IS PRESBYOPIA DIAGNOSED?

• Presbyopia can be found during a 
comprehensive dilated eye exam.

• If you notice any changes in your 
vision, you should visit an eye care 
professional.

HOW IS PRESBYOPIA CORRECTED?

• Eyeglasses are the simplest and safest 
means of correcting presbyopia.

• Eyeglasses for presbyopia have 
higher focusing power in the lower 
portion of the lens. 

• This allows you to read through the 
lower portion of the lens and clearly 
see distant objects through the 
upper portion of the lens.

• It is also possible to purchase reading 
eyeglasses. 

• These types of glasses do not require 
a prescription and can help with 
reading vision.

Focusing up close is more diffi cult after you reach 40’s. 
It happens to everyone, and it’s known as presbyopia.

PRESBYOPIA
CAN I CORRECT IT WITH CONTACT 
LENSES?

• Mult i foca l  contact lenses are 
designed to focus both near and 
distance vision at the same time.

• If you only intend to wear contact 
lenses occasionally, single-use daily 
disposables offer a flexible and 
economic option.

Don’t worry about how these lens designs 
work. Your eyes inherently know how to 
adapt to them. 

Your eye care practitioner can help you 
try a number of different designs to see 
which one works best for you.

Sharenia Lakshmi 
B.OPTOM (Hons) NIOS
FOCUS POINT SUNWAY CARNIVAL

EYE CARE 101
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Wu Chun 吳尊
#SharpenYourFocus
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